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control daily life




WHO ARE THE CREATORS

OF DIGITAL CONTENT?




* post

* When we use devic e computers, laptops, or
smartphones, we help create digital content every day.
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“=n- How Technology e
°‘ Changed Dalily Life - @

* GPS navigation e Shopee / Lazada * Netflix / Spotify ¢ Online learning * Mobile banking
* Grab / Uber

8 25,680.00




| Encyclopedias Google

Film cameras Smartphones

DVDs Streaming

Paper maps GPS




. Information Travels Faster Than Ever «

Technology has changed the speed of how we share and receive information.

PAST ODA

Breaking News = Hours or Days Breaking News = Seconds
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BREAKING NEWS row | ‘ | * g
Somethingjust | &= i1l
happened! 3 Qo= & ‘
e - . e —
| X / - : -
|8 ;
Newspapers Radio Television Push Notifications Live Streams Instant Messages ~ Social Media
Printed and Broadcast News at scheduled ~ News alerts Happening now, Share and receive News spreads
delivered at certain times hours , instantly anywhere immediately in real time ;,“

- SOCIAL MEDIA EXAMPLES

Information takes time
to reach people. ﬂ ' l . @ u

Facebook Instagram TikTok X/ Twitter YouTube

,

tp / From Slow... | == . ~ ey ...To Instant!




1\\; INFORMATION EVERYWHERE

O * We Are Surrounded by Information
* Notifications

* Advertisements
* Videos
* News

* Messages
* Al tools

How many pieces of information

do you see every hour?



PROSECURE 107
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* self-dri o}

* facial recognition

Why is smart technology
/ important in information age?



Technology makes life easier, smarter, and more connected.

€

Faster Easy
Communication Learning

Navigation

Connect instantly, Learn new things Shop easily and get Find the best route
anytime, anywhere. anytime, at your pace. what you need delivered. and reach your destination.

Benefits of the Digital World

©

5

Entertainment

Enjoy music, movies,
games, and more.

.



FAKE NEWS

BREAKING NEWS

[ e R—

FALSE HEADLINE!

@ Misinformation spreads quickly
online.

@ Always check the source before
sharing.

® Think before you believe.

Problems in the Dlgltal World

Technology brings many benefits, but it also creates challenges.
. Be safe.

INTERNET ADDICTION

NA ¢ 02:30

SCREEN TIME

8h45m

@ Too much screen time affects
health and sleep.

® |t can reduce focus and
productivity.

® Balance is the key!

USE TECHNOLOGY WISELY AND RESPONSIBLY.

Stay aware, stay safe, and help create a better digital world for everyone.

CYBERBULLYING

You are
loser!

® Hurtful words can cause
serious emotional damage.

@ Be kind online.

@ Report and block. Don't stay
silent.

URGENT!

Verify Your Account

® Scammers use fake messages,
websites, and links.

® Never share passwords or
personal information.

® Think before you click!

PRIVACY ISSUES

PERSONAL INFORMATION

Name
Addrees
Phone

Email

Location

'\ DATA LEAK

® Your data can be collected
and shared.

® Protect your personal
information.

® Use strong passwords and
privacy settings.
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5PS disappeared

* social media vanished










* Technology has benefits and risks
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